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What is a shower toilet and what is it like to use? In 2015, the AquaClean truck offered people the chance to try out a shower toilet and experience 
the topic of cleaning with water in a completely novel way. From the beginning of July until mid-September, the AquaClean truck stopped by at 
16 top-class sporting and cultural events as well as busy shopping centres in Germany before touring for a total of six weeks through 20 cities in 
Norway and Denmark.

The campaign “My first time”, which features a video of people using a shower toilet for the first time, helped to successfully promote the tour. In 
close collaboration with the Geberit AquaClean partners and thanks to the elaborate marketing campaign, thousands of customers were inspired 
to visit the AquaClean truck and learn more about shower toilets. In addition to the general public, Geberit also expressly invited plumbers to visit 
the roadshow with their customers.

In the truck, the Geberit AquaClean teams gently introduced the customers to the topic of cleansing oneself with water. Visitors to the truck were 
initially able to test what a jet of water from an AquaClean shower toilet feels like on their hand. All the shower toilet models were also available for 
inspection in the showroom area. And anyone who wanted to try out a shower toilet for themselves had the opportunity to do so in one of the two 
customer toilets.  

Geberit AquaClean on tour

Lise-Lotte Kristiansen, Project Manager 
Nordic Marketing, Geberit A/S 

”The Geberit AquaClean roadshow 
enabled us to attract a great deal 
of attention to the shower toilet 
category. We were very pleasantly 
surprised at how many people stop-
ped by, asked questions, tried out 
the shower toilets and were quickly 
won over by the benefits of cleaning 
with water.”

Volker Röttger, Head of Marketing Com-
munications, Geberit Germany 

”With this unusual campaign – which 
enabled people to learn more about 
cleaning with water and to try out 
the shower toilets for themselves – 
we have reached and won over a lot 
of people while at the same time 
proving that we are once again a 
step ahead of the competition.”

Anders Tell, Retail Manager at Falsing 
VVS in Copenhagen (DK) and a Geberit 
AquaClean partner

”The roadshow attracted a great deal 
of interest in the centre of Copenha-
gen. Everyone passing by checked 
out the truck. I greatly apprecia-
ted being able to talk to end users 
and get them interested in shower 
toilets. The roadshow has resulted 
in many new potential customers for 
our business.”


